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MARKET RESEARCH

PERCEPTIONS, TRENDS AND
BARRIERS OF THE ZERO RESIDUES
STONE FRUIT
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5 questionnairesfor: - Experts

- Purchasers

- Consumers

Are you familiar with the Residue-free
production method?

~

{(1A) (18.1)
Do you have RF products in your Give a short explanation about
assortment? the Resid free pr won
method._

L ' J
(1 8.2) ]

{(1L.A1.A.1) i Do you have interest in
R (1A1.8.3) purchasing RF products in the
What kind of =
products? (Also fruit?) What is the main driver future? More specifically
of NOT supplying such stone fruit?
L) products?
™ ¥
(LA1.A2) =
What is the main B
reason for supplying (1.A1.8.2) ™ ~
such products? Do you have interest in SR ZR) a-82.8)
> purchasing RF frut in What would be What would be
L) the future? More the main driver the main driver
A specifically stone fruit? of purchasing RF of NOT
{(1.A1.A.3) stone fruit? purchasing RF
Do you have interest (EU/ National . U
in purchasing RF W'M'!; (High costs;
stone fruit in the consumer s shortage of
Future? pressure; suit=ble
g ~ -~ pany vision/ ppliers; low
strategy etc.) demand; etc.)
(1LA182A1) {1La18.2.8.1) >
What would be What would be
the main reason the main
for that? reason for NOT
(Eu/ ing that?
regulation; {High costs;
consumer s shortage of
pressure; suitable
company suppliers; low
vision/ strategy demand; etc.)
etc)

3 "
-A‘ - . . . .

- Producers
- Baby food Industry
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{(28.1)
What is the main driver of NOT
supplying such products?

z.Aa.2)
What kind of products?
(E g.: Fruit, vegetables, etc.)

What is the main driver of
supplying such products (to
>

[ G
RFand organic rus) T
(za1) 3.8.2)
How do you notice thet? Accorming to your experience, what wouid
[E.g-: sales) be the main reason for thar?
¥

(2az)
Do you think that the demand for such
products has risen in the recent years?

I —

P el 3A28.3)
ACCONding 10 your
experience. what would
Be Tha mam rasson for

According to your
that>

experience, what would ba
the moin reason for thet?
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Perceptions —
Experts, purchasers and consumers

POSITIVBSPECTS NEGATIVRSPECTS
Future of RF market perceived as positive Consumers are not really aware about RF products
Trend towards residuéree is increasing Perception problems when compared to conventional
Retailers want to avoid scandals RF products perceived as expensive
Demand for safer products is growing Buyers not willing to pay more for RF products
Retailers are requiring safer products fremppliers RF production method not expected to be impogednow

Purchasers and producers interested in RF fruit

RF: good argument to become a preferred supplier

EU regulation regarding pesticides expected to become str
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Perceptions regarding —
Packaging & Baby food industry
POSITIVBSPECTS NEGATIVEBSPECTS

All companies have separate sections for organic fruit Companies do not consider special Zero residue Labels
vegetables and they admit this showing anincrease in may lead to erroneous consumer interpretation
demand for organic fruits and vegetables

Companies are interested in purchasing pascalised RF If and when it harms the companies financially, this type
fruit for baby food purposes certification will not be beneficianough

Implementing Zero Residues line of prodiscbeneficial, a too
to assure consumers trust, good quality and feasible
concerns specific packageshat don't give way fc
misinterpretations

Apricot and peaches are the most useful stone fruits to use
baby food

HeroEspanas willing to participate in test runs for baby foot
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Weaknesses
A Trend towards Residue-Free is A For the time being, the ZR production
increasing method is treated as an alternative
production method and not as a
A Experts agree on the fact that Zero substitute of the conventional method

Residue stone fruit can already work
well as a business-to-business
argument; ZR certificate guarantees
always lower risks to retailers then
conventional fruit

Opportunities Threats

A Demand for safer products is growing A The ZR production method is not
expected to be implemented as long
A Food safety is of much concern as it is not required by law.
nowadays

A EU regulation regarding pesticides is
expected to
become stricter
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C It must be clear to the consumer that the price for the ZR stone fruit will
remain the same as for the conventional fruit. That is of great
Importance, since residue-free products are initially perceived as
expensive and buyers are not willing to pay more for such products.

C When selling the ZR stone fruit, the buyers should be properly informed
about the ZR production method concerning the meaning, advantages
and differences with other methods.

C The importance and need of a residue-free production method should
be promoted in the stone fruit supply-chain.

C In order to avoid perception problems in the future, the consumer’s
reaction to the ZR stone fruit, in comparison to conventional fruit, should
be accurately tested.

Slide n°7 2nd Monitoring Meeting & &' Steering Committee meeting. 11/03/2015 (Zaragoza) CFRé

LIFE + Zero Residues: towards a sustainable production and supply chain for stone fruit residusy



Market evaluation and
commercial testing In
supermarkets

Price level, Instore promotion
and consumer reactions to ZR
stone fruit in supermarkets in
Spain and in The Netherlands
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Work In progress
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C Organizing local event May 2015/2016

C  Supermarkets
C POS materials

C General project leaflets

i \
ZER‘ %\
residues ‘ \
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C Brochures for targetgroup

C  Distribution

¢C Commercial testing — B
C Survey : #;
C Sweepstake action
C Cherries

C Approaching local media

C  Newspapers

‘www.zeroresidues.eu

C Magazines
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1. Zero residues News:
ENVIRONMENT
INICIO PROYECTO SOCIOS NOTICIAS CONTACTO E N G o 55
EROSKI .
COMERCIALIZARA
EL FRESON DE .
PALOS CON 2. Press:
CERTIFICACION
ZERYA SP =33
23/02/2015
Noticias Cero Residuos CERO RESIDUOS
Ultima actuslizacién 24/02/2015 PRESENTE EN LA
FERIA FRUIT
Eroski comercializara el Freson de ;gﬂfﬂlcp‘ & 3 Downloads'
.1 www Palos con certificacion ZERYA 17/02/2015 SP — 14
GrOn 23/02/2015 Por: Gran Consumo —
O n S U m O Un producto sostenible sin ningun tipo de tratamiento E N G j— 7
.tv quimico durante la temporada de recoleccion. VER MAS »
Cero Residuos presente en la feria COOPERACION
< :) sur  FRUIT LOGISTICA en Berlin CON EL 4. Related news:
LOGISTICA 17/02/2015 Por: Transfer LBC PROYECTO
HUERTAS LIFE —_
La ciudad de Berlin acogio entre los dias 3 y 6 de febrero KMO S P - 13
el evento FRUIT LOGISTICA, la feria mas importante del 30/12/2014
sector hortofruticola donde estuvieron presentes E N G j— 2
representantes de UNIZAR, de la Fundacion PCTAD y de
TOP B.V. VER MAS »
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Twitter Facebook

Email or Phone Password

Z E R d Zero Residues
| . is on Facebook.

residues

52

FAVOURMTES

51

FOLLOWING

47

Edit profile To connect with Zero Residues, sign up for Facebook today.

2 Photos & videos Who to follow - Refresh - view all
Zero Residues

i = = Sal6 Futura s tura
- e Zero Residues @ esidues - 9s y & ol
Life+ Zero Residues: towards a . 3 ek R Fromote
S e ZeroResidues presente en @FruitLogisticakE ol
forslone it en Berlin: bit.ly/17tvoic -
‘ ) = | 2 Follow ZER Zero Residues

& ceroresiduos.eu

3 2 @ CICYTEX @CICYTE residues Community

(&3 26 Photos and videos
P - 2 Follow

Timeline About Photos Videos More »

Popular accounts - Find friends

greie > ; Zero Residues
Trends - change i Y L7 akl: o> @
#erremoto Cero Residuos conté con una excelente representacién por parte de UNIZAR,
#pujol324 PCTAD y TOP B.V. en la feria hortofruticola de FRUIT LOGISTICA.
#ShawnMendesLoMas40 ABOUT > http://ceroresiduos.eu/.../zero-residues-presente-en-la-feria...
#HayUnaCosa T
i
#PablolglesiasenTs Life+ Zero Residues: towards a sustainable production i
View more photos and videos Camarga chain for stone fruit i

Sonia Monroy v.zeroresidues.eu/

Marta Ferrusola
http://www.zeroresidues.eu/

uaé Zero Residues @ZeroResidues - Dec 3 Patricia Arquette
Felicidades a todos los proyectos #LIFE q Albacate
han participado en las jornadas #Agrowaste PHOTOS >

de #Murcia @ CTAEX_CIT @Mipolare
@CSIC @CIDAF_GR @unizar
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Cero Residuos presente en la feria de Fruit Logistica en
Berlin, Cero Residuos

La ciudad de Berlin acogid |a feria Fruit Logistica, donde estuvieron presentes
representantes de UNIZAR, de la Fundacion PCTADy de TOP B.V.

Slide n°11 ZER&

residues



D.4. General dissemination

- Inauguration in Zaragoza

SUMMARY

-i. Night of the researchers
-ii. Lafuente in fruit attraction

-iil.  ZR highlight innovation in

- Xi.

-Xil.

=5 \
N
= S
= =

4

European
Commission

Nuestro socios en
Fruit Attraction2014

Exitosa acogida en

- 12 presentations to different groups fruit attraction FORO INNOVA
- Web page news =83 SP + 55 EN -iv.  ZR-Fruit attraction success
-v.  Seipasan Fruit attraction
-vi. Zerya & UNIZAR in Fruit
attraction
-vii.  Fruit sector of Aragon
-viii. European green week 2014
-ix.  Presentacion del proyecto
ZR Eurosense
-X.  Simposio nacional sobre
maduracion y postcosecha
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': SUMMARY (continuation) :_ B 5 S5 § Sem

-Visit to Lafuente 7 R P H f&tMities (July 4™, 2013)

-Educational visit of UNIZAR students toFinca Valleluz and Lafuente Tomey (Oct. 15,
2013)

-Exitoso curso sobre la produccion de fruta de hueso sin residuakfuary 24th, 2014)

-Students of the CTA visit the new installations at Lafuentd omey (Sept. 24th, 2014)

Local awareness

-Presentation of the Zero Residues LIFE+ project to the fruit and vegetable sector of
Aragoén (Dec. 12", 2014)

-Networking entre proyectosLIFE en Aragén (May 30", 2014) +LIFE+Huertas KM 0
(LIFE 12 ENV/ES/000919) LIFE+ Zaragoza NaturalLIFE12 ENV/ES/000567)

) ) -Cooperation between projects and their potential economic impact (Sep."1,52014) +

Networking with LIFE+ Freshbox(LIFE13 ENV/ES/1362)
Oth er LIFE p I’Oj ects -Networking en Badajoz entre proyectos espafioles (Nov. 11th, 2014)IFE+Savecrops

(LIFE11/ENV/ES/613),LIFE+Agrowaste (LIFEL0/ENV/ES/649),
LIFE+IntegralCarbon (LIFE13/ENV/ES/1251),LIFE+Valorlact (LIFE11/ENV/ES/639)
-Exitosa culminacion del proyectoAgrowastey jornada de networking en Murcia (Dec
5th, 2014)- LIFE+Agrowaste, LIFE+Savecrops LIFE+Waterreuse
(LIFE12/ENV/ES/184)
-Cero Residuos presente eRruit Logistica (February 17th, 2015)- LIFE+ Freshbox

Cooperation with
other projects

-Unizar networking proyectostecnologiaalimentaria (March 3rd, 2014)

-Networking entre organismos de investigaciorMarch, 24th, 2014)+CSIC, CITA
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